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Nnpekc MCB (RSBI):
KOMMNAac MMUKPO, MaJ1oro u cpeaHero bmnsHeca
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@ MpomcBs3bOaHK
NHpeKc Russia Small Business Index (RSBI)

RSBl — nHAWKATOpP, OLUEHUBAIOWMUN AenoBYO aKTUBHOCTb B cermeHTe MCE;
3HavyeHue Bbiwe 50,0 NYHKTOB YKa3biBaeT Ha POCT AE/IOBOMN aKTUBHOCTU, @ HUXKE
50,0 NyHKTOB — Ha CHU)XeHune

ba3a pacuyerta: pe3ynbratbl onpoca 6onee 2000 kKomnaHu B 24 permoHax
Poccum

nepVIO,qu‘-IHOCTb: Ha emeKBapTaanoﬁ OCHOBE
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OBLUEPOCCUACKAR OBLUECTBEHHAA OPTAHW3ALMA MANOTO W CPEAHETO NPEANPUHUMATENILCTBA




UHaekc RSBI M ero KOMNOHEHTbI (®) Npomceszbbank

KomnoHeHTbI UHpeKcbl*
EU3HEC-KIMMaT — Mo pa3mepy 6usHeca
— Mukpo
Mpoaarku n npubbinb Mablii
LleHbl peann3sauunmn ——— CpeaHun
CebecToMmocTb — Otpacnesbie
[lpon3BOACTBO
Raape! ToprosnAa
KonnyecTso Kn1neHTOB — Cdepa ycnyr

JlocTynHOCTb GUHAHCMPOBAHMA — PernoHanbHble

— 19 pernoHos PO
BanaHc 3anacos

Komno3sunTtHbi nHAEKC
NHBecTMummn

*
KOMMO3UTHOE 3HAYeHWe MHAEKCa PAacCYUTLIBAETCA MO YEeTbiPEM KOMMOHEHTAM CO cieayowmnmmn secamu: npogaxu (0,3), kaapbl (0,2),

AocTynHoctb puHaHcmposaHus (0,25) n nusectuunm (0,25)
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UHpekc RSBI B 1 kB. 2018 r. — yayulleHue cuTyauum () Npomcaazbbank

Pesynbtathi: B 1 k8. 18 T pocT Aenosoii

pocT

aktmHoctmu MCB ycKopunaca M nokasaTenb
AOCTUT  MAKCMMaNbHbIX 3HAYeHUN 33 BCHO
nctoputo  HabnopgeHusa. Pocty  MHAEKca
CnocobCcTBOBa/IN MO3UTUBHbIE OXUAAHUA NO  500M
npogarkam Ha 2 KB., a TaKXe nogbem
MHBECTULMOHHOM COCTABAAIOLEN.

53,2

OxupgaHuma: TpaaUUMOHHO OBU3HECMEHbl AaloT A
NO3UTUBHLIN B3NS4 Ha 2 KB. TeKyuwas
CUTYyaUMa He ABAAETCA MCKAYeHuem. [Moutu

MO BCEM K/IOYEBbIM KOMMOHEHTaM WHAEKCa
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NcTouHumk: PoccTar
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YcnoBua ana segeHna busHeca MpomcesisbbaHk

OueHka ycnoBumn ans BegeHus busHeca OueHka cMTyaunmn B SKOHOMUKeE Ha bamxkaniume Tpu Mecsiua
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B Yayuswnamce  BYxyawunamce B He nsmennanco W Y yywmnTca B YxyawnTcas M He nameHuTCs

NcToununk: PSB Research, Magram Market Research MNcToununk: PSB Research, Magram Market Research

B 1 kB. 2018 roga 4ncno oTMeyvarowmx yayyleHue yCnoBUM Ana BeaeHus busHeca He
M3MEHUIOCb, HO OCTAeTCsi Ha OTHOCUTENbHO BbICOKMX YpOBHAX (17%). B To)Ke Bpems
MOXHO OTMETUTb CHUXKEHUE A0NUN TeX, KTO GUKCUMPYET yxyaweHune ycnosuin (o 31% c 36%
B4 KkB. 17).

OueHuBaA nepcrnekTUBbl CUTyauunm B 3KOHOMUKe PP Ha 6aukanwme 3 mecsaua, MCb
OLEHMBAIOT MX CeMYyac MEHee HECKONbKO MeHee MO03UTUBHO, 4YemM MepCcrneKTUBbI
cobcTBeHHOro 6u3Heca. TaKaA OLEHKa OTPa’KaeT HEBbICOKUMA YPOBEHb ONTUMM3MA
OTHOCUTE/IbHO 0bLWEen cuTyaumum.

Bl orioPA POCCHM
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RSBI B pa3pe3e oTpacnei u paamepos busHeca

() NpomceszbbanK
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McTouHmk: PSB Research, Magram Market Research McTouHuK: PSB Research, Magram Market Research
B 1 k8. 2018 roga B pas3pese pasmepos B pa3pe3e oTpacnerd Xopowwunm pocT
busHeca Ha6fH0,£I,aJ'IOCb YCKOpEHUNE POCTa ,D,E!'IOBOVI dKTUBHOCTHU Ha6fHO,£I,aI'ICFI B
,CI,EJ'IOBOVI dKTUBHOCTU MO BCEM CETMEHTAM. npon3BoAcCTBeE. MH,CI,M KaTop 34€ecCb

Hanbonbwnit npmpoct 6bin 3apuKCMpoBaH
B Manom 6usHece. HaummeHbwunn — B
cpeaHem.

HAaXOAMUTCA Ha MAKCUMa/ZIbHOM 3HayeHWuu
3a BCHO UCTOpuUto HabntogeHua. 3HavyeHue
MHOEKCA M TeMnbl POCTa B TOProsne W
cbepe ycayr CXoXm un  6AM3KM K
KOMMO3UTHOMY.
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RSBI npopaXxu ctrarHupyer

Pesynbratbl: MHAeKc npoga B 1 KB. BbIPOC,
CEe30HHO CraXeHHoe 3HayeHune He
M3MEHMNOCb. 3HaYeHNe MHAEKCA YKa3blBaeT Ha
OCTQHOBKY NaAeHuA npojark Yy KOMMaHUM
cermeHTa MCB.

OxupaaHua: MonoxutenbHas AVMHaMUKa
MHAEKCa CBA3aHa NCKNTIOYUTENBHO C
MO3UTUBHbIMM NpPorHosamm
npeanpuHMMaTeNIen Ha 2 KB., YTO XapaKTepHOo
N5 3TOro nepuoaa.

M3meHeHMe BbIpyYKHn
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mBoipocna W Cokpatuiack He namenunnaco

() NpomceszbbanK

RSBI npogaxu (bakTU4yeckmi n Ce30HHO OUMLLEHHbIN (SA))
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WcTounuk: PSB Research, Magram Market Research

MpoMbiIeHHOE NPON3BOACTBO U PO3HUYHbIE NPOAAXM
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WNcTounuk: PSB Research, Magram Market Research

McTouHumk: PoccTtar
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A n 6
WHaekc RSBI npoaaku — pakt/nporHos () Mpomcastasbar

OTtBeTbl MCB Ha Bonpoc o pocTte npogax (% oT onpoLUeHHbIX) OTtBeTbl MCB Ha Bonpoc 0 nageHun npogax (% oT onpoLleHHbIX)
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McTouHumk: PSB Research, Magram Market Research McTouHmk: PSB Research, Magram Market Research

OXKnaaHua npegnpuHMMmaTesien No PocTy BbiPYYKU BO 2 KB. TPAAULMOHHO BbiCOKMeE. 2 U
3 KB., KaK NpaBuN0, CU/bHble C TOYKKU 3peHUA npogax y MCBh. 3To oTpasmnocb Ha
ANHamMmuKe uHAeKca B 1 KB. 2018 roga. Oco6eHHOCTbIO TEKYLLEro NPOrHo3a ABAAETCA TO,
4YTO OH HaMbonee oNTUMUCTUYHDBIW 33 BCHO UCTOPUIO HabalogeHua. PocTa npoaak KayT
36% OT ONpPOLIEeHHbIX HAMU NpeagNPUHMMaTENEN.

MporHo3bl npegnpuHumarteneit opmupyoT NpeanocbiIKM gNA Toro, 4tobbl Bo 2 KB. 18

MHOEKC npopak 3akpenunca Bbiwe 50,0 n. Kak No ¢aKTUYECKOMY 3HAYEHUI0, TaK U
CE@30HHO CrNAXXEeHHOMY.
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RSBl nHBecTnuyunmn yckopuna pocr

Pesaynbratel: B 1 KB. WHBeECTUUWUOHHAA
aktTmuBHoctb MCB ycKkopunacb. 3ameTHO
BblpOCNa A0NA HAapPaAWMBAKOLWMX UHBECTULMMN.
[lpon3owno yBenMyYeHWMe WU 4Yucia  Ux
COKpalLaloLWmnx, HO MmeHee cywecTtBeHHO. PocT
WHBECTULUMOHHOM  KOMMOHEHTbl  4aCTUYHO
MOXKeT ObITb BbI3BaH Ba/IOTHbIM GaKTOPOM.

OxupaHua: B 2 KB. eCcTb OXWAAHUA
coxpaHeHua TeHaeHumn 1 Ke. 2018 roaa, T.e.
NPOAONKEHUA YCKOPEHUA MHBECTULMOHHOIO
pocCTa.
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WNcTounuk: PSB Research, Magram Market Research
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WcTouHuk: PSB Research, Magram Market Research

McTouHuk: PoccTaTt
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RSBI MHBECTULMU: MHBECTULMOHHAA NAaCCUBHOCTD () Npomces3bbaHKk
CyLLeCTBEHHO CHU3MUNACD

Aons MCB, He n3meHuBLLMX 06beM MHBECTUL U (% OT OMPOLLEHHbIX) Jonsa MCB, HapalynBatoLL, MX/COKPALL, AtOLLL X MHBECT UL, UK
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McTouHuK: PSB Research, Magram Market Research McTouHumk: PSB Research, Magram Market Research

B 1 kB. 2018 roga gonAa npegnpuHUMATENEN, KOTOPbIe NAaCCUBHbI B BONPOCE UHBECTULMM
3aMETHO COKpaTuaacb M coctaBumna 64%, 4yto 6/M3KO K NPEeaKPU3UCHbIM YPOBHSAM.
[MO3UTMBHbIM IBASIETCA POCT Pa3pbiBa MeXKAY TEMU, KTO MHBECTULMMN HAaPALLMBAET, U KTO UX
COKpallaeT, OH cocTaBnaeT 7 n.n. TakaA AMHAMWKA WMHBECTUUUMA MOXKeT ObiTb 0T4YacTu
CBi3aHa C JeBanbBaumen pybna, KoTopaAd CTUMYAMPYET MOKYMKU MMMOPTHOrO
obopyaoBaHUA B OXWUAAHUM ero noaopoXaHua (nopgobHas cuTyaums Habnganacb B
nepsoi nonosuHe 2015 roga).
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RSBI gocTynHOCTb pUHAHCUPOBAHUA XOTb U MeAJIEHHO, () MpomcesizbbaHK

HO NpoAo/1XKaeT ynydllaTtbCA
Pesynbratbl: B 1 KkB. 2018 roga WHAEKC
AOCTYNHOCTM  OUHAHCUMPOBAHUA  MOKasan poct
Hebonbwon poct. Cutyaumsa ¢ AOCTYNHOCTbIO
KpeauToB XOpolwaAa, HO CyWweCTBEHHO He
ynydwaeTca. CratnucTtumKa LB 3TO  so,0n.
NOATBEPXKAAET: TeEMMNbl POCTa KpeauTOBaAHMUA
MCBb 3amegnmnucb, CTaBKM NO KpeauTam
nepecTann CHUKATbCA.

cnag
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OxunpaHua: Bo 2 k8. 18 r. MCb He oxunpgaet
KaK YAydylWeHuA, TaK U yxyaleHna YyC/10BUM
ANA KpeauToBaHMUA.

JlerkocTb NoNy4YeHns KpeamuToB CraBKku No KpegmMTaM 1 Temnbl pocTa kKpeanToBaHna MCb

WNcTounuk: PSB Research, Magram Market Research

20,0 - == Cpe/H1e CTaBKM Mo KpeamnTaMm (>1roga), % rogosbix* - 40,0
2kB.18[1 = KpeguToBaHue, % r/r (npaBas Wkana)
18,0 -
- 20,0
1KB.18 16,0 -
- 0,0
4 KB. 17 14,0 -
- -20,0
12,0 =
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10,0 -40,0
m/lerko W CAOXHO YC/I0BUS HE U3MEHUINCh 1KB. 15 3KB. 15 1KB. 16 3KB. 16 1KB. 17 3KB.17 1KB.18
WNcTounmk: PSB Research, Magram Market Research Nctoununk: LB PO * 6e3 yyeta CbepbaHka; 3a 1 kB. 18 I AaHHble 3a siHB.-deB.
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RSBI goctynHoCTb pMHAHCUPOBAHUA: CNPOC HA (®) Npomcaszbank

KpeauTbl CYL,eCTBEHHO BbIpOoC
OTBeTbl MCB Ha BOMpOC O NOJIly4YeHUN KpeanToB OTBeTbl Ha BOMPOC O NOJy4YeHUN KpeaUTOB Mo BUAaM brusHeca*

100% =

Il Cellyac He HYXHO A0MO/HUTE/IbHOE 90% - Il Celf4ac He Hy>HO AOMO/HUTeIbHOE
MHaHCMpoBaHue MHaHCKMpOBaHUe
¢ P 80% - ¢ P
M He nbiTanncb, Bce paBHoO 70% - M He nbiTanucs, Bce paBHO og,06peHne
of,06peHne He Nonyunm 60% - He Noay4mm
[ He nbiTanunce, y Hac yxe ecTb 50% [ He nbITannchb, y HacC yxe ecTb
AEVCTBYIOWNI KpeguT 40% - AEVCTBYIOWMI KpeauT
30% - n 6
M MozaBanu 3asBKY, Ho og06peHune M lNoaasanu 3aaBKy, HO 04006peHMEe He
HE MoyYnAmn 20% - 8% noayymam
10% - 10%
W MozaBanm 3a8BKy W MOyYUAM . ELYCN W [osaBanv 3a8BKY M NOYUMAN
oaobpeHrmne 0% - T T oaobperune
1KB.17 2KB.17 3KB.17 4KB.17 1KB.18 Mukpo Manbin Cpearun
WNcTounumk: PSB Research, Magram Market Research NcTounuk: PSB Research, Magram Market Research * gaHHble 3a anpesib 2018 T.

PocT cnpoca Ha KpeauTtbl Habntopancs Bo
Bcex cermeHTax MCB. lona oTKa3oB 6aHKM
MWHUMaANbHAsA B manom (33%) u cpeaHem
busHece (35%) U makcMmanbHaA B MUKpPO-
busHece (62%). YBenuyeHme cnpoca Ha

B 1 «kB. MCBb npoasun 3amMeTHYIO
aKTUBHOCTb B MO/y4YeHUU KpeauToBaHUA. B
6aHKK 33 3aMmamm obpaTuancb okono 19%
oT OMNPOLUEHHbIX, 4yTOo ABnaeTca
MaKCMMa/ibHbIM MNOKasatenem 3a bHonee
yem 3 roaa. OgHaKo AonA OTKa3os baHkos ~ KRPEAWUTBI - NPUBENO K pOCTYy  MeHee

no 3aABKaM Bblpocna A0 46% c 42% B 4 k. ~ KAYECTBEHHbIX  3a€MLUMKOB,  yXyAlWNB
17. CTaTUCTUKY  ofdobpeHua. [Mpu  3Tom

Hanbonbluee yxyalleHne - B MUKPO U B
cpeaHem busHece.
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RSBI Kagpbl: ymepeHHbIU poCT

Pesaynbratbl: B 1 KB. KaapoBbl WHAEKC
BbIPOC, HO 33 CYET MO3UTUBHbIX OXKMAAHMIN Ha
2 KB. ®aktnyeckme umbpbl 1  KB.
CBMAETENbCTBYIO O TOM, 4YTO OWU3HECMEHDI
NpeanoyYnTatoT WTAT He YBE/IMYMBATb, HO U HE
COKpawaTtb. 3TO B LENOM NOATBEPXKAAET U
CTaTUCTMKA no  6e3pabotmue B PO,
NoKasaTe/b OTHOCUTENbHO CcTabuneH Ha
NPOTAXKEHUU 3 KBAPTA/IOB.

Oxunpaanua: Ha ¢poHe xopoLlmx NPOrHO30B Ha
2 KB., MOMHO OXuWagaTb Hebonblworo
OXMBNEHUS KaZlpOBOro MHAEKCA .

N3meHeHMe uncna paboTatoLwmx
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WcTouHmk: PSB Research, Magram Market Research
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WcTouHmk: PSB Research, Magram Market Research

McTouHuk: PocctaTt
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UHaekc RSBI B permoHax (#) Npomceszb6anK

100% - PervioH 1KB. 17 4 KB. 17 1KB. 18
90% - RSBI 48,8 50,5 53,2
80% Amypckasi 061 53,1 50,1
70% Benropoackas 06.1. 50,4 52,9 55,1
60% Bonrorpagckas o6. 45,6 50,6 54,7
50% 3abalikanbckui Kpai 46,1 50,1 54,7
40% WNpkyTckas ob. 47,9 50,4 52,1
30% Kunposckas 06.. 47,4 59,5
20% KpacHogapckuii kpaii 49,8 58,1 56,3
10% KpacHospckuit kpan 46,4 49,2 58,9

0% Mocksa 47,7 49,2 52,6

1KB. 15 3KB. 15 1KkB.16 3KB.16 1KB.17 3KB. 17 1KB.18 MockoBckas 061, 50,5 46,2 52,8
WcToummk: PSB Research, Magram Market Research Huxeropogckast 06.. 46,3 49,0 -

HoBocubupckas oba. 46,1 47,7 49,2

Mepmckuin kpan 47,5 48,6 51,4

MpuMopCKnii Kpawn - 55,1 51,7

B 1 k8. 2018 roga no cpaBHeHuto ¢ 4 KB. 17 penoBaA  Pecn baukoproctan 47,0 607 555

Pecn. TatapcTaH 48,6 50,0 52,0

AKTUBHOCTb B PernoHax 3amMeTHO yaydlinnacb. Bcero B 3 o, osckan o6, o 512 50,6
n3 24 aHanmM3upyembliXx HaAaMWU PErmMoHOB WHAOEKC  Camapckan oba. 51,1 452 53,7
500 6 CaHkT-MeTepbypr 48,7 534 57,3

Haxogutca Huxke 50,0 n., KBapTasiom paHee Takux bvino o - . a0 co,
12. B TOXe BpemAa YUCNO PEervoHOB, rae MHAOEKC BbILLE  Towmenckas obn. 47,6 58,2 56,2
KOMMO3UTHOrO M3MEHMAOCb HEe CyLLecTBeHHO. B 1 kp. = /awem s
YensabuHckasa ob. 53,6 47,2 49,0

Takux 10 npoTtme 9 KBapTasnom paHee. Apocnasckas 061, 54,8 43,4 50,5

WcTounnk: PSB Research, Magram Market Research

* pEermoHbl PaHXXMpPOBaHbI B a/1haBUTHOM NnopsiAke
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Cnacmbo 3a BHMMaHuel

B A,OKyMeHTe Mcnonb30oBaHbl AaHHble MHAEeKCa
Onopsbl RSB

OpraHusaTopbil: UcnonHutens:

(® npomcensu6ank Bl OT1OPA POCCUM

MaTtepuanbl MHAeKca ckopo Ha canTe: rsbindex.ru
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